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INTRODUCTION
This education resource kit is designed to help you, the 
teacher, to make the most of your visit to the exhibition, 
’til you drop: Shopping – a Melbourne history. The 
resource is designed primarily for students in VELS 
Levels 3–5 (Years 3–8), and you can choose the activities 
and resources that best suit your needs.

You can use as much or as little of the kit as you wish, but 
it is recommended that you read the ‘About the exhibition’ 
and ‘Visiting the exhibition’ sections prior to your 
excursion. These provide an overview of the exhibition 
and suggestions for how to prepare your students for 
their visit.

Front cover: Wolfgang Sievers, Couple leaving La Pastorale Frocks, 
Melbourne, photograph, 1964

All images are from the State Library of Victoria Pictures Collection.
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ABOUT THE EXHIBITION
’til you drop: Shopping – a Melbourne history is a free 
exhibition that celebrates Melbourne’s passion for 
shopping, from the Paris end of Collins Street to the 
local corner store. It explores Melbourne’s social history 
through changes in our shopping habits, from early 
settlement and the Marvellous Melbourne of the 1880s  
to today. 

The exhibition links shopping with cultural and social 
developments such as increasing leisure time, 
immigration and the suburban sprawl. It takes a nostalgic 
look at famous shops such as EW Cole’s Book Arcade, 
the much-loved Georges of Collins Street and the iconic 
Myer department store, as well as visiting the local 
supermarket, the suburban mega-centre and the modern 
convenience store. Melbourne’s multicultural heritage is 
reflected in images of the European deli, the Vietnamese 
butcher and Chinese importers.

’til you drop celebrates how and why Melburnians love to 
shop, with a special focus on fashion, food and the home. 
It reveals the indulgent side of shopping – the exclusive 
stores, luxury goods and seductive advertisements 
that feed our addiction to pleasure and style. It also 
acknowledges downsides associated with shopping such 
as crime, consumerism and pollution.

Items on display range from a 19th-century cash register 
to ephemera such as wartime ration cards and Buckley 
& Nunn shopping receipts. The exhibition also features 
many classic photographs that evoke Melbourne’s 
changing style over the last century.

The exhibition is on at the State Library of Victoria from 
Friday 11 December 2009 to Sunday 31 October 2010.

EXHIBITION TOPICS
The exhibition is presented in 11 themed  
sections covering the following topics:

•	 Setting the scene – shopping in early Melbourne
•	 Instant city – technology and urban development
•	 Retail therapy – self-expression through shopping
•	 The arcade – the changing architecture of 

shopping
•	 Strategies of desire – trends in advertising
•	 Myer: at your service – a pioneering store
•	 Parisian Melbourne – the French influence
•	 Georges – a Melbourne icon
•	 A new world of shopping – supermarkets vs.  

specialty stores
•	 Suburban lands – shopping centres and  

the suburbs
•	 Landscapes of desire – the shops that make 

Melbourne

Mark Strizic, Capers Restaurant in Collins Street, photograph, 1967 (detail)
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VISITING THE EXHIBITION

PLANNING YOUR VISIT
The best way to enable your students to visit ’til you drop 
at the State Library is to make a booking for your class to 
attend the program Shopping	Green (see box below for 
details). This program, specially designed and delivered 
by the Library’s Education Programs team, includes an 
exhibition tour and a related activity suitable for Years 3–6.

It is possible to bring your students for a self-guided tour 
of the exhibition (without a booked program), but please 
call 03 8664 7555 in advance to notify the library of your 
intention to visit.

STUDENT PREPARATION
’til you drop: Shopping – a Melbourne history is a rich 
exhibition with a wide variety of items on display covering 
many themes and issues. To ensure that your students 
gain as much as possible from the exhibition, we 
recommend some preparatory work before their visit.

This resource includes suitable introductory activities, 
and discussions of key educational themes (pp 7–11) that 
will help students to focus on the exhibition’s key ideas. 
If you are focussing on specific areas of study relating 
to items or themes within the exhibition, we recommend 
that students gain a preliminary understanding of these 
beforehand to help them navigate their way through  
the exhibition.

SHOPPING GREEN 
The next big thing in shopping! During this 
90-minute program at the State Library of Victoria, 
students will visit the new exhibition ’til you drop: 
Shopping – a Melbourne history and will explore 
how the shopping habits of Victorians have 
changed over time – the shops, the goods and the 
fashions. Students will then use their own ‘green 
thinking’ to design and create products from 
recycled materials to ‘sell’ in their own shop.

For Years 3–6
Key VELS domains: History, Design, Creativity 
& Technology
Available: Mon–Fri from 10am (90 mins)
Bookings & inquiries: 03 8664 7555 or 
education@slv.vic.gov.au
Cost: $7 per student (inc GST)

Mark Strizic, Capers Restaurant in Collins Street, photograph, 1967 (detail)

Foy & Gibson, Winter Catalogue, no. 79, 1929
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USING THIS RESOURCE
 
This resource kit has been designed to enhance your 
students’ learning before and after their visit to the ’til you 
drop exhibition.

OVERVIEW OF CONTENT
The resource kit is divided into three main sections:

Educational	themes: An overview of four key 
educational themes for discussion and investigation. 
These will help teachers to prepare for the exhibition and 
related activities, and could also be read by students and 
used to prompt general discussion.

Learning	programs:	Ten activity-based learning 
programs, designed by the State Library’s Education 
Programs team, for before and after your visit to the 
exhibition. Use the VELS links table on page 12 to 
choose the programs most suited to your class.

Resources: Material for students and teachers to use 
with the learning programs, including student worksheets 
and a list of useful books and websites.

USING THE RESOURCE WITHOUT  
THE EXHIBITION
A visit to the exhibition is highly recommended. However, 
if you are unable to visit, or if you wish to use this kit 
beyond the life of the exhibition, the activities and 
resources can be used independently. The ten learning 
programs provided can be easily adapted to work with 
other educational themes, or to work within an integrated 
unit of study.

In place of an exhibition visit, students can learn much 
from the ’til you drop web page (www.slv.vic.gov.au/
goto/tilyoudrop), which includes an image gallery with 
information about each image, and from the other 
valuable online and book resources recommended  
on page 39.

FEEDBACK
We welcome your feedback on this education 
resource. Were the tasks appropriate for the year 
levels specified? Were instructions clear? Did 
your students enjoy the tasks? Do you have any 
suggestions for improvement? Please email your 
comments to education@slv.vic.gov.au

Myer façade with GPO clock, Bourke Street, photograph, 1950
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EDUCATIONAL THEMES
’til you drop covers a range of periods and aspects of 
Melbourne’s shopping history, presented in themed 
sections in the exhibition. These themes can be used 
to stimulate discussion with students about changes in 
shopping practices over time, and to focus on associated 
historical, economic, social or environmental issues. 

This resource focuses on four key educational themes 
of the exhibition: landscapes	of	desire, retail	therapy, 
strategies	of	desire, and a	new	world	of	shopping, 
and draws on understandings that are developed 
throughout VELS Levels 3–5. 

The following overviews of these four themes are suitable 
for providing background information and key questions 
to stimulate classroom discussion.

Myer façade with GPO clock, Bourke Street, photograph, 1950

Block Arcade interior, albumen silver photograph, c.1890
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LANDSCAPES OF DESIRE:  
AN INSTANT CITY AND THE SUBURBS

Shopping practices in Victoria have been influenced by 
our relationship with the landscape, and the landscape 
has in turn been shaped to meet our consumer needs. 

The city of Melbourne was built by entrepreneurs. 
Founders John Batman and John Pascoe Fawkner were 
motivated by economic gain, and trade was the basis 
of the new settlement. Batman’s controversial so-called 
treaty with leaders from the Kulin Nation was based on 
the notion of exchange. Fawkner’s business aspirations 
were also well known – his ship was named the 
Enterprize, and his establishment of both the first hotel 
and the first newspaper in Melbourne play a significant 
role in the story of early Melbourne.

Melbourne emerged as a city of the New World, and 
while British immigrants brought their social and cultural 
ideals with them, the city’s physical landscape of streets 
and buildings was constructed from scratch. In the 1850s 
the discovery of gold and the resulting rush of immigrants 
saw Melbourne boom virtually overnight. The rapid rise in 
population and wealth, together with changes in industry 
and technology, completely transformed the city.

In the 20th century Melbourne became a city of suburbs 
sprawling far beyond the central business district. This 
development was influenced by 19th-century romantic 
ideals of healthy, open-air living rather than cramped city 
life, and reinforced by the post-war 1950s’ ideals of home 
ownership and an expansive backyard. Even on a global 
scale, the sprawl of urban settlement in Melbourne is 
considered extreme.

Suburban development, along with increasing rates 
of car ownership, added a whole new dimension to 
shopping, and the suburban shopping centre became a 
key player. Melbourne’s first, Chadstone, opened in 1960 
to cater to Melbourne’s car- and home-owning suburban 
settlers. With the concept of the freestanding shopping 
centre complete with ample car parking, borrowed from 
American developments, the US, rather than Britain or 
Europe, began to direct the future of shopping. 

Melbourne’s shops and shoppers contribute to the spirit 
and character of both the city and its suburbs. The types 
of stores, their locations and architectural designs shape 
not only the physical landscape, but also the ways in 
which shoppers experience and interact with the services 
and products they provide. 

François Cogne, Queens Wharf 1864, lithograph from The Melbourne 
Album, published by Troedel & Cooper

KEY QUESTIONS
•	 How has the landscape of Melbourne changed 

since European settlement?
•	 How has the development of shopping in Melbourne 

been influenced by practices in other countries?
•	 How were Melbourne’s suburbs shaped, and how 

do they differ from the inner city?
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RETAIL THERAPY: ECONOMIC OUTCOMES 
AND ICONIC STORES

In the 19th century, ‘retail therapy’ had a different 
meaning from how we understand it today. Shopping was 
often promoted as combining commerce with intellectual 
or aesthetic benefits. Influenced by British morals 
and values, the display and purchase of goods were 
expressions of taste and self-improvement. 

The city became home to a new urban dweller. In 
the mid-19th century, leisure pursuits became more 
accessible to the general public. There were dramatic 
changes to working conditions, developments in the 
manufacturing industry, a growing female labour 
force that had access to funds, and an exciting city 
environment. A new popular culture emerged, where 
shopping was pursued for entertainment and pleasure. 

As intercolonial and international exhibitions showcased 
the mass-produced products of modern industry, 
browsing became a popular pastime and retailers were 
encouraged to display their goods. Shoppers began 
to flock to a new shopping phenomenon – the arcade. 
Modelled on those developed in European cities such 
as Milan, Paris and London, arcades were clean and 
modern, and their design facilitated new ways to display 
and purchase fancy goods. The buyer could indulge in 
the pleasures of looking, touching and contemplating 
goods without pressure to purchase. 

Cole’s Book Arcade operated from the city’s retail heart 
in Bourke Street, and provides a wonderful snapshot of 
shopping behaviour at this time. EW Cole’s arcade took 
full advantage of Melburnians’ obsession with goods 
and did not underestimate the growing acceptability of 
shopping as a social activity. 

By the 1880s, Marvellous Melbourne was the home of 
Georges, a glamorous department store frequented by 
Melbourne’s wealthy and fashionable. Georges’ urbane 
and visionary buyers ensured that it was stocked with the 
best of overseas and local fashion and design throughout 
the 20th century.

The Myer department store opened in Bourke Street in 
1911, after its founding in Bendigo, and quickly became 
a popular shopping destination. Myer’s innovative 
architecture and progressive development symbolised 
the advancement of Melbourne as a modern and 
cosmopolitan city. From its earliest days until the 1960s, 
Myer was a unique leader among Melbourne’s retail  
and service providers. 

Mark Strizic, The Block Arcade, gelatin silver photograph, 1964

KEY QUESTIONS
• What is ‘retail therapy’?
•  How did society change in the mid-19th century, 

and how did these changes affect attitudes  
toward shopping?

•  What were some of Melbourne’s iconic stores?  
Do these stores still exist today?
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STRATEGIES OF DESIRE:  
ADVERTISING AND COMMUNICATION

Shopping and advertising go hand in hand. Advertising 
throughout the 20th century responded to new methods 
of communication, rising disposable incomes and 
the increasing availability and affordability of goods. 
Commodities were no longer just necessities, but could 
simply be things of beauty to ponder and desire.

Late-19th-century advertisements tended to be functional 
and succinct, but advertisers in the early 20th century 
began to explore new styles and approaches in order 
to sell more effectively. Following the success of printed 
propaganda during World War I, advertisers began to 
match vivid imagery with catchy phrases. The rapidly 
growing advertising industry sought to understand 
customers better and became highly skilled at developing 
strategies of desire. The art of selling was increasingly 
presented as a ‘science’.

In the 21st century, we are exposed to thousands of 
commercial messages every day. Companies advertise 
through print, television, radio, and online formats, 
influencing our perceptions of what we have, what we 
need, and what we want. The wide variety of stores and 
shopping options available today reflects the impact of 
this on our shopping habits.

In Melbourne today, the flagship stores, boutiques, 
markets, classic retail outlets, shopping centres and 
laneway secrets contribute to the distinctive character 
of the city and the suburbs. The idiosyncratic style of a 
location can come from a focus on particular types of 
products, such as locally-made or designed products,  
or on a particular type of shopping experience. Shops 
today can even double as cafes, workshops or galleries.

Myer, August Home Sale, catalogue, c.1950

KEY QUESTIONS
•	How did advertising change between the 19th and 

20th centuries?
•	What are the main forms of advertising used today?
•	What sorts of shopping experiences can you find in 

Melbourne today?
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A NEW WORLD OF SHOPPING:  
TECHNOLOGY AND SUSTAINABILITY

When first introduced, supermarkets promised a 
‘new world of shopping’ – convenience, a wide range 
of products and a one-stop shopping experience. 
Melburnians had to learn a new way of shopping, as 
self-service, pre-packaged foods, fixed prices, trolleys 
and checkouts involved new rules and conventions. By 
the 1960s just about every Australian household had a 
car, and this added another new dimension by changing 
where and when we shopped and how much we bought.

Unlike the smaller Melbourne grocers, the modern 
suburban drive-and-park supermarket sold not only 
groceries, but also fresh meat and bread from in-store 
butchers and bakers, dairy goods and, most importantly, 
frozen foods. In 1950 the average grocery store carried 
around 1500 items, but by 1975 the number of items 
available at the supermarket had rocketed to around 
12,000.

The value of this increased range of product choices can 
be deceptive. While bargains are always popular, when 
standardised brands replace some specialty and locally-
produced items the quality of products can become 
less reliable. Today, many shoppers are returning to 
smaller stores selling organic or locally-grown and made 
produce. Supermarkets are, in turn, following this trend 
and promoting gourmet sections and their own ranges of 
organic and specialty products.

The fact that consumers are becoming more aware of the 
impact of goods and shopping trends on the environment 
can be seen in new approaches to packaging and 
transportation. For example, disposable plastic bags are 
being replaced by re-usable ‘green’ bags, and recyclable 
packaging is becoming more popular. People are 
increasingly recognising that more sustainable shopping 
practices can reduce their ‘shopping footprint’.

Greg Smith, Organic Fruit and Vegetable Co-operative, Collingwood, 
silkscreen poster, Another Planet Posters, Melbourne, c. 1985

KEY QUESTIONS
•	How did people buy their groceries before 

supermarkets were introduced?
•	What sorts of trends are we seeing in the choice 

of products available today?
•	What are some of the environmental impacts 

of shopping, and what is being done to change 
these?
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LEARNING PROGRAMS
The following ten learning programs cover a range of 
curriculum areas and levels. Each program includes 
suggestions for assessment and opportunities for 
extension, and could be enhanced by a visit to the  
’til you drop: Shopping – a Melbourne history exhibition 
at the State Library of Victoria.

Each of the learning programs is suitable as pre-visit 
or post-visit activities, but those that are particularly 
recommended as introductory (pre-visit) activities have 
been marked with an asterisk (*) in the table below.

VELS LINKS
Numbers in the table below indicate the VELS levels  
to which each program is aligned.

VELS	domains

 Humanities Civics & 
Citizenship

English Communication Mathematics
Resource	

page	numberLearning	program History Geography Economics

Shopping, the Australian 
way * 3 4        3 4  3 4  3 4      13

Pioneers of Melbourne’s 
great stores  4 5           4 5  4 5     15 

Off the map  4 5  4 5      5     4 5     17 

The hard sell *  4 5     4      4 5  4 5     19 

The right price  4 5     4 5        4 5  4 5  21 

All that you’ve never 
wanted   5      5      5   5     23 

You old bag *    3 4  3 4         4  3 4   25 

My budget        4 5        4 5  4 5  27 

In my day …  4 5     4 5        4 5  4 5  29 

Shopping in the future * 3 4 5          3 4 5  4 5     31 
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SHOPPING, THE AUSTRALIAN WAY 
Learning	program	1

AIM	
To explore the concept of national identity, and the ways 
in which identity can be described by or expressed 
through goods and services. 

DURATION
One hour

RESOURCES
For this activity, students may need the following 
resources:

•	  ’til you drop: Shopping – a Melbourne history online 
image gallery: 

 www.slv.vic.gov.au/goto/tilyoudrop
•	  information about Australian identity and history from 

the Australian Government Culture Portal:  
www.cultureandrecreation.gov.au

CURRICULUM OUTCOMES (VELS 3 & 4)
This activity can assist students to reach key points 
towards obtaining the following levels in VELS: Troedel & Co, lithographers, Foy & Gibson’s Xmas Toy Fair & Magic Cave, 

colour lithograph, c. 1881–90

LEVEL DOMAIN DIMENSION KEY CONNECTIONS

3 Civics & 
Citizenship

Civic knowledge and understanding •  describe symbols and emblems of national life 
in Australia 

4 Civics & 
Citizenship

Civic knowledge and understanding •  explain the concept of multiculturalism and 
describe the contribution of various cultural 
groups to Australian identity

3 Humanities Humanities knowledge and 
understanding

•  describe key aspects of the histories of cultural 
groups that make up their class, community 
and nation

4 History Historical knowledge and 
understanding

•  knowledge and understanding of significant 
events in Australian history including European 
settlement                                                             

•  understanding of the histories of some  
cultural groups that make up Australia today                                   

3 English Writing •  express a point of view providing some 
information and supporting detail

4 English Reading •  identify how sociocultural values, attitudes and 
b eliefs are presented in texts

3 Communication  •  explore reasons for other interpretations not 
being the same as theirs and learn to respect 
the right of others to express opinions

4 Communication Listening, viewing and responding •  develop interpretations of the content and 
provide reasons for them; explain why peers 
may develop alternative interpretations



14 ‘til you drop education resource – © State Library of Victoria 2010

LEARNING PROCESS
1. Introduce the activity with a whole-class discussion 

about identity. What does it mean to have an identity 
as an individual? What about as part of a group 
(school, community or nation)?

2. Ask students to brainstorm in small groups what 
they think are important factors in creating Australian 
identity. What does it mean to them to be Australian? 
What do they see as common features of ‘an 
Australian way of life’? How does the activity of 
shopping fit into this lifestyle? 

3. Get students to nominate a spokesperson from each 
group to share their group’s ideas with the rest of the 
class. Create a list to pool together the ideas from the 
whole class.

4. Ask students to think about how the Australian 
identity may have changed over time. Use examples 
of influences and events that have had an impact 
on Australia since European settlement and draw 
comparisons with how these have been represented 
in shops: fashions, tastes and trends. You may wish to 
use images from the exhibition’s online image gallery 
to illustrate these influences.

5. Using the collected ideas on Australian identity, ask 
students to think about how these ideas could be 
represented in the form of goods and services. For 
example, a love of the beach and the great outdoors 
could be represented by a bottle of sunscreen or a 
voucher for swimming lessons, or a backyard BBQ by 
a pair of tongs and a bottle of tomato sauce.

6. Working individually or in pairs, students then design 
their own ‘Australian shop’, such as a souvenir shop, 
to sell these items. This can be done visually by 
drawing and annotating their shop, or verbally, or by 
writing a short description of their shop.

7. Have students list the items their shop will sell, but 
also indicate why they have chosen these items, and 
what broader concepts the items may represent.

8. Ask students to choose a name for their shop that 
they believe represents its link to Australian identity.

OPTION FOR EXTENSION
Once students have created their shops, you may wish 
to extend the activity by asking them to create a print, 
television or radio advertisement, or a catalogue, for their 
products. These could be displayed, or shared with a 
brother/sister school overseas.

ASSESSMENT SUGGESTIONS
Students can be assessed informally on their participation 
and communication in the group brainstorming  
sessions about Australian identity. Their written or visual 
descriptions of their shops could be collected for formal 
assessment. If using the extension option, students’ 
advertisements could be used as the basis of simple  
peer assessment.
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PIONEERS OF MELBOURNE’S GREAT STORES
Learning	program	2

AIM 
To allow students to creatively express the experiences 
of some of Melbourne’s pioneering storekeepers, while 
increasing their historical knowledge and understanding 
of the era.

DURATION
One hour for initial work (ongoing work can be continued 
over several classes)

RESOURCES
•	 internet access for online research
•	  a sample timeline of Melbourne history, such as:  

www.historyvictoria.org.au/pdf/MELB_TIMELINE.pdf
•	  Australian Dictionary of Biography:  

http://adbonline.anu.edu.au 
•	  ‘eMelbourne: the city past and present’, a University  

 of Melbourne website: 
 www.emelbourne.net.au
•	  State Library of Victoria pictures catalogue:  

http://search.slv.vic.gov.au (choose ‘Pictures’ tab)
•	 Picture Australia: 
 www.pictureaustralia.org
•	  free online blog application such as www.tumblr.com, 

http://wordpress.com or www.blogger.com (optional)

CURRICULUM OUTCOMES (VELS 4 & 5)
This activity can assist students to reach key points 
towards obtaining the following levels in VELS:

Barnett Johnstone, Melbourne Medical Hall, albumen silver photograph, c. 1857

LEVEL DOMAIN DIMENSION KEY CONNECTIONS

4 History Historical knowledge and 
understanding

•  understanding of significant events in 
Australian history including European 
settlement, the development of the colonies

5 History Historical knowledge and 
understanding

•  analyse change and continuity over time and 
compare key aspects of past and present 
societies

4 English Writing •  produce a variety of texts for different purposes 
using structures and features of language 
appropriate to the purpose, audience and 
context of the writing

5 English Writing •  write extended narratives or scripts with 
attention to characterisation, consistency of 
viewpoint and development of a resolution

4 Communication Listening, viewing and responding •  develop interpretations of the content and 
provide reasons for them

5 Communication Presenting •  use the communication conventions, forms and 
language appropriate to the subject to convey 
a clear message to meet the needs of the 
context, purpose and audience



16 ‘til you drop education resource – © State Library of Victoria 2010

LEARNING PROCESS
1. Introduce the activity to students with a quick 

discussion about the history of Melbourne, from 
European settlement in 1835 to the establishment and 
development of the city.

2. Create a simple timeline to represent this history (e.g. 
include pre-European settlement, the first pioneers, 
the gold rush, ‘marvellous Melbourne’ of the 1880s, 
the introduction of cars and other new technology).

3. Ask students to choose one of the storekeepers 
from the following list and see where they fit into the 
timeline.

John Pascoe Fawkner – 1835
Mars Buckley – 1851
EW Cole – 1865
William and Alfred George – 1880
William Gibson – 1883
Sidney Myer – 1911
Lillian Wightman – 1922
Manton family member – 1925 

4. Have students research their storekeeper to find their 
dates of birth and death, place of birth, date of arrival 
in Australia (if born overseas), and family details such 
as marital status or children. They will also need to 
find details of the store they established in Melbourne: 
where it was, when it opened, what it sold, and what 
sort of clientele it attracted.

5. Ask students to use the information they have found 
to write a diary of their chosen storekeeper. Remind 
students that the language and tone of their writing 
should be appropriate for the person they have 
chosen and for the era about which they are writing.

6. Ask students to include details of their storekeeper’s 
business within the diary entries. For example, 
an entry for EW Cole might say something like: 
‘I received another delivery today for the store 
enclosure. One crate of live monkeys! I cannot wait 
to see the faces of the children as they arrive on the 
weekend to be greeted by such exotic creatures.’

7. If students would like to complement their work with 
images, direct them to the State Library of Victoria 
pictures catalogue, or the Picture Australia website. 

OPTION FOR EXTENSION
This activity could be done as a simple writing task, or 
could be completed as a blog using a free online blog 
application. Blogs are simple to create, and can be done 
so anonymously. You may wish to first brief students on 
web safety and privacy, and remind them not to include 
any personal information in the blog. If you choose to 
make the blogs private, but able to be viewed by those 
who know the URL, students can read each other’s work 
and comment (in character) on the blog posts. 

Alternatively, this activity could be adapted to suit 
students who prefer different methods of presentation. 
The diary could be an audio-visual recording or a live 
performance, rather than a written document.

ASSESSMENT SUGGESTIONS
The diary itself can be used for formal assessment and, 
if continued over several lessons, may form the basis 
for a longer piece of writing. You may wish to complete 
informal assessments of the students as they carry 
out their research, and include self-assessment tasks 
throughout the process so that students can track their 
own progress and learning.  



 17‘til you drop education resource – © State Library of Victoria 2010

OFF THE MAP 
Learning	program	3

AIM 
To provide students with a visual representation of 
geographical changes caused by human activity, while 
increasing their knowledge of basic mapping conventions 
and man-made features.

DURATION
Two hours

RESOURCES
•	  copies of maps from the suburban map bags in the 

State Library of Victoria maps collection (available in 
the Heritage Reading Room at the Library)

•	  Google Earth and/or Google Maps. If Google Earth 
has not been installed at your school, Google Maps 
street view and satellite view are good alternatives:

 http://earth.google.com, http://maps.google.com
•	  suburb maps or tourist information maps from your 

local public library or local council
•	  old editions of street directories (e.g. Melway). These 

could be sourced from your school or local public 
library, or students may be able to bring in old copies 
from home.

CURRICULUM OUTCOMES (VELS 4 & 5)
This activity can assist students to reach key points 
towards obtaining the following levels in VELS:

Wolfgang Sievers, Chadstone Shopping Centre, gelatin silver photograph, 1960

LEVEL DOMAIN DIMENSION KEY CONNECTIONS

4 History Historical reasoning and interpretation •  use a range of primary and secondary 
sources to investigate the past

5 History Historical reasoning and interpretation •  use a range of primary and secondary 
sources including visual sources that 
record features of the societies in their 
investigations

4 Geography Geographical knowledge and 
understanding Geospatial skills

•  compare the various ways humans have 
used and affected the Australian environment                                                   

•  use atlases, street directories and town plan 
maps, identify features from maps, satellite 
images, and draw sketch maps of their 
neighbourhood

5 Geography Geospatial skills •  collect geographical information from 
electronic and print media, including satellite 
images and atlas maps and analyse, evaluate 
and present it using a range of forms

5 Civics & 
Citizenship

Community engagment •  present points of view on contemporary 
issues and events using appropriate 
supporting evidence

4 Communication Listening, viewing and responding •  develop interpretations of the content and 
provide reasons for them

5 Communication Listening, viewing and responding •  use specialised language and symbols as 
appropriate to the contexts in which they are 
working
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LEARNING PROCESS
1. Introduce the task to students with a discussion about 

the impact of human activity on the environment since 
European settlement. 

2. Ask students to make a list of man-made features that 
are commonly represented on maps, and how these 
can be used as indicators of the demographics of a 
location (e.g. lots of schools and childcare centres 
could indicate a young population; a high density 
of streets or housing estates could indicate a high 
population).

3. Look at ways these features are commonly 
represented on maps, such as by symbols, shading, 
or points of interest on tourist maps.

4. Choose a suburb or town – either where the school 
is located, or one that is well documented, such as 
Melbourne or Chadstone. In this activity students will 
chart its growth through the development of shops in 
the area over time.

5. Present students with a series of maps of your chosen 
suburb or town, and ask them to arrange them in 
chronological order.

6. Ask students to give reasons for the order they have 
chosen, and to summarise the main changes that 
have occurred over the time period represented  
(e.g. more roads, smaller blocks of land, changes  
in public transport).

7. Divide students into small groups to look closely at 
the maps. Have each group focus on a particular 
time period and think about the following questions. 
Where are the shops located? What sort of shops 
would these be? How does the location of the shops 
compare with the locations of other services such as 
police stations, town halls, schools, public transport? 
Consider also if there are any new shopping centres 
that are not shown on the maps. 

8. Have students present their findings to the rest of 
the class, beginning with the oldest map and working 
towards the most recent.

9. Ask students to think about how their chosen suburb 
or town has developed, and if this is representative of 
other locations in the area. You may wish to contrast 
this with other growing or shrinking towns and have 
students think of reasons for population growth or 
decline.

10. Have students prepare a summary of the changes 
they have observed in their chosen suburb or town, 
particularly in relation to the number and types of 
shops that have been there. They could construct 
overlay maps to show how the distribution of shops 
has changed over time. Ask students to reflect on how 
these changes may have affected the lifestyle and 
activities of people living in that location.

OPTION FOR EXTENSION 
You may like to get students to think in more detail about 
the lifestyle and activities of residents in your chosen 
location during the particular time period that the students 
have been investigating. If it is their local area, they could 
go further in their investigations to find out exactly which 
shops used to exist, and the goods and services that 
were available. You may be able to find out these details 
from the local historical society, or from old newspapers 
(available at the State Library of Victoria or your local 
public library).

You may also wish to extend the activity by getting 
students to create their own map, envisaging what the 
suburb or town may look like in the future.

ASSESSMENT SUGGESTIONS
Students can be informally assessed on their participation 
in the group activities, including their observations of the 
maps they are investigating. Their summaries of their 
findings can be used for formal assessment, especially if 
the activity is extended.  
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THE HARD SELL
Learning	program	4

AIM 
To encourage students to think about the effects of 
advertising and the ways in which marketing and 
communication strategies have changed over time.

DURATION
One hour

RESOURCES
•	  an assortment of historical and contemporary 

advertisements (e.g. print-based, radio, television) for 
goods and services. These could be sourced from old 
newspapers, film and sound archives or websites such 
as www.vintageadbrowser.com.

•	  ‘Advertisement analysis’ student worksheet  
(p 34 of this resource)

CURRICULUM OUTCOMES (VELS 4 & 5)
This activity can assist students to reach key points 
towards obtaining the following levels in VELS:

Jack Cato, Advertisement for Dandy Hams, glass negative, c. 1928–32

LEVEL DOMAIN DIMENSION KEY CONNECTIONS

4 History Historical reasoning and interpretation •  use a range of primary and secondary 
sources to investigate the past

5 History Historical reasoning and interpretation •  use a range of primary and secondary 
sources including visual sources that 
record features of the societies in their 
investigations

4 Economics Economic knowledge and 
understanding

•  describe the difference between needs and 
wants, and their own roles as producers and 
consumers of goods and services; explain 
the need to be an informed consumer

4 English Reading •  describe how texts are constructed for 
particular purposes, and identify how 
sociocultural values, attitudes and beliefs 
are presented in texts

5 English Reading •  infer meanings and messages in texts, 
analyse how social values or attitudes are 
conveyed, compare the presentation of 
information and ideas in different texts, and 
identify cause and effect in informative texts

4 Communication Listening, viewing and responding •  describe the purpose of a range of 
communication strategies, including 
non-verbal strategies, and evaluate their 
effectiveness for different audiences

5 Communication Listening, viewing and responding •  interpret complex information and evaluate 
the effectiveness of its presentation
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LEARNING PROCESS
1. Introduce students to the topic of advertising by asking 

them to think about the number of advertisements 
they see every day.

2. Have each student create a list of some of the 
advertisements they have seen or heard so far that 
day. Discuss these as a class to give an overview 
of types of advertisements, such as print, radio, 
television, billboards, internet, viral (e.g. graffiti, 
stickers).

3. Present students with a range of historical and 
contemporary advertisements and ask them to 
analyse three or four of these by completing an 
‘Advertisement analysis’ worksheet. Students could 
work individually or in small groups. You could 
distribute multiple copies of the same texts to a 
number of students/groups.

4. Ask students to identify the strategies used in each 
advertisement, and how they are used to attract the 
target audience (e.g. the sound of a baby laughing 
may appeal to new mothers).

5. Have students think about these strategies in a 
broader sense. How are visual stimulants, emotional 
manipulation, shock value etc. used to attract 
particular demographics?

6. Choose several demographics (e.g. the elderly, 
young singles without children, tweens) and list the 
marketing strategies most commonly used for each in 
the advertisements studied.

7. Ask students to think about the ways these strategies 
have changed over time. What has caused these 
changes? Technology? Emerging needs? Changing 
social values?

8. Discuss possible advertising strategies for the future 
(e.g. more efficient web communications, targeted 
advertising, Web 3.0, smell-o-vision?). Who knows 
what the future will bring!

OPTION FOR EXTENSION
You may wish to have students create their own 
advertisements by using the strategies they have 
listed for particular demographics. To make this more 
challenging, you could mix up the products and  
marketing strategies from different eras (e.g. sell an  
old-fashioned product to a contemporary audience, or 
use old advertising strategies and language to market  
the latest technology).

ASSESSMENT SUGGESTIONS
Students can be assessed on their ‘Advertisement 
analysis’ worksheets, and can be informally assessed on  
their participation in class discussion. If students create 
their own advertisements, these can be self-assessed or  
peer-assessed.
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THE RIGHT PRICE
Learning	program	5

AIM 
For students to investigate the concept of a store 
‘special’, and the economic implications and marketing 
strategies behind it.

DURATION
Two hours

RESOURCES
•	  examples of advertisements showing ‘specials’  

(e.g. from old junk mail catalogues)
•	 calculators

CURRICULUM OUTCOMES (VELS 4 & 5)
This activity can assist students to reach key points 
towards obtaining the following levels in VELS:

Ruth Maddison, Victoria Market, Melbourne, gelatin silver photograph, 
1980, © Ruth Maddison

LEVEL DOMAIN DIMENSION KEY CONNECTIONS

4 History Historical reasoning and interpretation •  use a range of primary and secondary 
sources to investigate the past

5 History Historical reasoning and interpretation •  use a range of primary and secondary 
sources including visual sources that 
record features of the societies in their 
investigations

4 Economics Economic knowledge and 
understanding

•  describe the nature of the economic 
problem (scarcity) and explain how selected 
goods and services are produced and 
distributed

5 Economics Economic knowledge and 
understanding

•  make informed economic and consumer 
decisions, demonstrating the development 
of personal financial literacy

4 Communication Listening, viewing and responding •  describe the purpose of a range of 
communication strategies, and evaluate 
their effectiveness for different audiences

5 Communication Listening, viewing and responding •  interpret complex information and evaluate 
the effectiveness of its presentation

4 Mathematics Working mathematically •  recognise and investigate the use of 
mathematics in real and historical situations

5 Mathematics Working mathematically •  develop generalisations by abstracting the 
features from situations and expressing 
these in words and symbols
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LEARNING PROCESS
1. Introduce students to the activity with a discussion 

about store ‘specials’, and ask them to think of 
examples they have seen, such as price percentage 
discounts, savings per litre, ‘dollar deals’ and ‘buy one, 
get one free’ deals.

2. Encourage students to think about how our shopping 
habits have changed, and how we now buy things 
not just out of necessity, but also out of desire. In 
particular, think of the range of products and choices 
available today, and the competition that shops face  
to get consumers to buy their products. Ask students 
to think about what shopping was like in the past.  
Has the concept of ‘specials’ always been around? 
Why or why not?

3. Give students a range of advertisements and get  
them to group them according to the types of specials 
they present.

4. Ask them to rank the special offers in order of 
effectiveness, based on whether they think they would 
be more likely to buy the product after seeing the ad.

5. Collect a number of advertisements for similar 
products but with different sorts of special offers. Ask 
students to calculate the exact value of each product 
in order to compare the specials. The best way to do 
this is choose a standard measure for the products 
and multiply or divide the prices of each according 
to this measure. For example, if a special price of 
$3.49 for a 500g box of Weetbix gives a saving of 
$1.50, is this better value than buying a 750g box for 
the special price of $4.00? To compare the value of 
these two specials, you could make 1kg your standard 
measure, and work out the price per kilo for each.

6. Get students to compare the specials based on these 
calculations, and work out which are the best value for 
money. Ask them if these results match their previous 
ideas about the effectiveness of the special offers.

7. Discuss possible problems with, or limitations of, 
comparing these deals according to a standard 
measure (e.g. buying in bulk may be cheaper per kilo, 
but you may not want such a large quantity).

8. Create a PMI (plus, minus, interesting) chart on the 
board for one of the specials studied. Think about 
factors associated with the product that might have an 
impact on the environment (e.g. amount of packaging, 
potential wastage). Incorporate any ‘interesting’ 
findings with the comparison of results from steps 4 
and 5.

OPTION FOR EXTENSION 
After completing the task, students could create a short 
survey to find out which special offers other people think 
are more effective. They could then share the results 
of their value calculations with those being surveyed to 
show which specials give the best value for money. 

ASSESSMENT SUGGESTIONS
Students can be assessed on their value calculations, 
and can be assessed informally on their ideas and 
contributions to the class discussion.
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ALL THAT YOU’VE NEVER WANTED
Learning	program	6

AIM 
To encourage students to think about trends in products  
and consumerism, with a focus on contemporary  
marketing and communication techniques.

DURATION
Two hours

RESOURCES
•	  The Gruen Transfer education kits, available from 

the Metro magazine website:  
www.metromagazine.com.au/studyguides/study.asp

•	  an assortment of historical and contemporary 
advertisements (e.g. print-based, radio, television) for 
goods and services. These could be sourced from old 
newspapers, film and sound archives or websites such as 
www.vintageadbrowser.com

•	  ‘Product marketing strategy’ student worksheet  
(p 35 of this resource)

CURRICULUM OUTCOMES (VELS 5)
This activity can assist students to reach key points  
towards obtaining the following levels in VELS:

Larry Jenkins, Beak, Turtle, Jono, Twig and Flo in Bill’s Driveway, 
photograph, 1975

LEVEL DOMAIN DIMENSION KEY CONNECTIONS

5 History Historical reasoning and 
interpretation

•  use a range of primary and secondary sources 
including visual sources that record features of the 
societies in their investigations

5 Economics Economic knowledge and 
understanding

•  make informed economic and consumer decisions, 
demonstrating the development of personal financial 
literacy

5 English Reading •  infer meanings and messages in texts, analyse how 
social values or attitudes are conveyed, compare 
the presentation of information and ideas in different 
texts, and identify cause and effect in informative texts

5 Communication Presenting •  use the communication conventions, forms and 
language appropriate to the subject to convey a clear 
message to meet the needs of the context, purpose 
and audience
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LEARNING PROCESS
1. Introduce students to the activity by presenting 

examples of historical and contemporary 
advertisements for products and services. 

2. Ask students to discuss in small groups the 
difference between need and desire, and how these 
concepts may relate to the goods and services in the 
advertisements shown.

3. Ask students to consider changes that have occurred 
in shopping habits over time. Have people in the past 
been more likely to buy things out of need or desire? 
Is this different today?

4. Discuss the concept of consumerism. How have 
trends in consumerism developed over time, and how 
might they change in the future?

5. Focus on products that are desirable but not 
necessary. Ask students to think of products they are 
familiar with and to describe some of the persuasive 
marketing communication techniques used to sell 
them to consumers (e.g. psychological or emotional 
ploys such as ‘you may not need this product, but 
it will make you feel better!’ or ‘this product is so 
amazing that owning it will make you the coolest 
person on the planet’).

6. Challenge students to design the next big thing – 
something that people never knew they wanted, but 
suddenly everyone has to have! Remember that the 
product is one that will be bought out of desire rather 
than need, so students can be as creative as they like. 
They may even choose to ‘reinvent’ an old product, 
adapting it to suit current conditions, and aim it at a 
new market.

7. Get students to fill out the name, description and retail 
value of their product on their ‘Product marketing 
strategy’ student worksheet.

8. Have students decide on a target audience and 
choose how they want to market and advertise their 
product. You may want to discuss contemporary 
marketing techniques such as guerilla marketing, 
product placement and word-of-mouth campaigns. 
Encourage students to also think about product 
development buzzwords that they could use (e.g. 
sustainable, organic, authentic, hybrid).

9. Ask students to share their product ideas, marketing 
strategies and advertising campaigns with the rest of 
the class, explaining who their target audience is and 
why they have chosen particular marketing techniques 
to persuade them to buy.

OPTION FOR EXTENSION 
Once students have designed their product and 
marketing strategy, they could present it to the class as 
a ‘pitch’ to determine how likely the product is to sell. In 
addition, they could actually create the advertisements 
they have designed (in print, digital or audiovisual media). 
These could be compiled for display.

ASSESSMENT SUGGESTIONS
Students can be informally assessed on their participation 
in class discussion, and formally assessed on their 
‘Product marketing strategy’ worksheet, or on their 
completed advertisement if the activity is extended. 
Presentation of products to the class in order to review 
students’ persuasive techniques could provide a good 
opportunity for peer-assessment.
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YOU OLD BAG
Learning	program	7

AIM 
To encourage students to think about the environmental  
costs of current shopping practices, through investigating  
packaging, waste and sustainability.

DURATION
Two hours (spread over two classes, with a small  
homework component)

RESOURCES
•	 collection of products with different packaging materials 
•	  ‘Packaging record’ student worksheet (p 36 of this resource)
•	  recycling information sheets from the rethink Waste Wise  

 Education Centre website: 
 www.rethink.vic.gov.au
•	  recycling information from Sustainability Victoria:  

www.resourcesmart.vic.gov.au

CURRICULUM OUTCOMES (VELS 3 & 4)
This activity can assist students to reach key points  
towards obtaining the following levels in VELS:

Carole Wilson, Plastic’s Got Us Hook, Line & Sinker – Recycle Now, silkscreen 
poster, RedPlanet Posters, Melbourne, 1992

LEVEL DOMAIN DIMENSION KEY CONNECTIONS

3 Humanities Humanities knowledge and 
understanding

•  describe how people use and affect 
different environments in Victoria

4 Geography Geographical knowledge and 
understanding 

•  recommend ways of protecting 
environmentally sensitive areas in a 
sustainable way

4 Economics Economic knowledge and 
understanding

•  describe their own roles as 
producers and consumers of goods 
and services

4 Communication Presenting •  summarise and organise ideas and 
information logically and clearly in a 
range of presentations

3 Mathematics Working mathematically •  apply number skills to everyday 
contexts such as shopping

4 Mathematics Working mathematically •  students recognise and investigate 
the use of mathematics in real 
situations
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LEARNING PROCESS
1. Introduce the activity by showing students a range of 

products with different types of packaging.

2. Discuss advantages and disadvantages of the 
packaging used for some of the products (e.g. 
wrapping individual lollies stops them sticking 
together, but creates waste).   

3. List on the board the main packaging materials used 
for the products (e.g. plastic, paper, glass) and come 
up with three advantages and three disadvantages  
for each.

4. Discuss recycling and how it can be used help reduce 
the amount of packaging that ends up as landfill. 
Think of some of the difficulties of recycling (e.g. 
sorting, cleaning) and how this may affect the process.

5. Ask students to compile a list of the packaging 
that comes with their household’s weekly grocery 
shopping, by filling in the ‘Packaging record’ student 
worksheet. They will need to record the product type, 
its size, weight or volume, the type of packaging, and 
whether or not it is recyclable.

6. When students have completed their observations, 
tally up the class totals for packaging types to see 
which are the most common.

7. Ask students to find others in the class who have 
similar products on their list, and see if there are any 
differences in the packaging of the products.

8. Ask students to present the differences and discuss 
the reasons for them, and the advantages or 
disadvantages of each type (e.g. one person may 
have a 4L tub of icecream in the freezer, while another 
may have a box of individual icecreams on sticks. The 
individual icecreams have more packaging, but they 
are easier to distribute and no cutlery or crockery is 
required to eat them.).

9. Ask students to think of ways they can minimise waste 
in their household, and reduce the environmental 
impact of their shopping practices.

OPTION FOR EXTENSION
This activity could be part of a broader study on the 
concept of environmental footprints – that all of our 
actions contribute to our environmental mark on the 
world. The activity could be extended by students doing  
a similar investigation of products used in the school  
(e.g. in the school canteen).

ASSESSMENT SUGGESTIONS
Students can be assessed on the completion of 
their ‘Packaging record’ worksheet, and also on their 
participation in class discussions. At the conclusion of 
the activity, students could write up a personal learning 
statement as a form of self-assessment.
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MY BUDGET
Learning	program	8

AIM 
To introduce students to the concept of budgeting and  
increase their understanding of income and expenses in  
a real-life situation.

DURATION
Two hours (as an introductory task, to feed into a longer  
unit of work)

RESOURCES
•	  personal budget planner (available online from  

financial institutions such as banks)
•	  ‘Occupation salaries and tax levels’ and ‘Sample living  

expenses’ teacher resources (pp 37–8 of this resource)
•	 calculators

CURRICULUM OUTCOMES (VELS 4 & 5)
This activity can assist students to reach key points  
towards obtaining the following levels in VELS:

Wolfgang Sievers, Pedestrians in Collins Street, gelatin silver photograph, 1964

LEVEL DOMAIN DIMENSION KEY CONNECTIONS

4 Economics Economic knowledge and 
understanding

•  demonstrate basic understanding of 
personal money management and the role 
of banking, budgeting and saving

5 Economics Economic knowledge and 
understanding

•  make informed economic and consumer 
decisions, demonstrating the development 
of personal financial literacy

4 Communication Presenting •  summarise and organise ideas and 
information logically and clearly in a range 
of presentations

5 Communication Presenting •  use a range of presentation forms to  
meet the needs of the context, purpose  
and audience

4 Mathematics Working mathematically •  students recognise and investigate the use 
of mathematics in real situations

5 Mathematics Working mathematically •  develop simple mathematical models for 
real situations 



28 ‘til you drop education resource – © State Library of Victoria 2010

LEARNING PROCESS
1. Introduce students to the activity by brainstorming 

about where and how most people spend and receive 
money. You may want to create a list with columns for 
income and expenses.

2. Assign each student an imaginary character by 
choosing from the list of occupations provided on the 
‘Occupation salaries and tax levels’ teacher resource.

3. Each student will need to calculate the following:
a.  tax per annum paid by their character (using the 

tax rates given on the teacher resource)
b. their character’s annual salary after tax 
c.  what their character’s annual after-tax salary 

equates to as monthly or weekly earnings

4. Assign students with living expenses based on 
the ‘Sample living expenses’ table in the teacher 
resource. You may want to assign these according to 
the salary levels of their characters to give realistic 
representations of bills and accommodation.

5. Ask students to enter these details on a personal 
budget planner and determine how much money they 
will have left over for food, entertainment, clothes etc.

6. Divide students into small groups to discuss what they 
have found out from their budgets. Ask students to 
present a brief description of their imaginary character 
to the rest of the group, including details of occupation 
and interests. 

7. Ask students to think about the types of activities their 
character might be interested in and the products they 
might buy, and if these would be different had they 
been given a different occupation and salary.

OPTION FOR EXTENSION
This activity can be part of a larger study on budgeting. 
Students could continue to use their assigned characters 
to look at living expenses in more detail, for example, 
by furnishing their own house (given a budget and using 
catalogues and advertisements to choose products), or 
determining their weekly grocery bill (by writing up meal 
plans and calculating what they can buy). If the project 
continues over an extended period, you could introduce 
rewards (e.g. bonus pay) or unexpected expenses 
(e.g. gifts for friends and family) that would need to be 
accounted for in the budget.

ASSESSMENT SUGGESTIONS
Students can be assessed on their completion of stages 
of the budgeting process. If the task is to be extended, 
other forms of presentation could be introduced that 
could provide opportunities for self-assessment or peer-
assessment.



 29‘til you drop education resource – © State Library of Victoria 2010

IN MY DAY...
Learning	program	9

AIM 
To introduce students to the concept of inflation by looking  
at how the cost of common goods and services has  
changed over time.

DURATION
Two hours

RESOURCES
•	  an assortment of historical and contemporary   

advertisements (e.g. print-based, radio, television) for  
goods and services. These could be sourced from old 
newspapers, film and sound archives or websites such as  
www.vintageadbrowser.com

•	  online historical currency converter:  
e.g. http://futureboy.homeip.net/fsp/dollar.fsp 
or in resources listed on  
www.projects.exeter.ac.uk/RDavies/arian/current/howmuch.html

CURRICULUM OUTCOMES (VELS LEVELS 4 & 5)
This activity can assist students to reach key points towards 
obtaining the following levels in VELS:

Algernon Darge, Interior of Benjamin Bolton, Family Grocer, Port Melbourne, 
gelatin silver photograph, c. 1913

LEVEL DOMAIN DIMENSION KEY CONNECTIONS

4 History Historical reasoning and interpretation •  use a range of primary and secondary 
sources to investigate the past

5 History Historical knowledge and 
understanding

•  analyse change and continuity over time 
and compare key aspects of past and 
present societies

4 Economics Economic knowledge and 
understanding

•  describe the nature of the economic problem 
(scarcity) and explain how selected goods 
and services are produced and distributed

5 Economics Economic reasoning and interpretation •  form and express opinions on economic 
issues that interest and/or impact on them 
personally, or locally and/or nationally

4 Communication Listening, viewing and responding •  develop interpretations of the content and 
provide reasons for them; explain why peers 
may develop alternative interpretations

5 Communication Listening, viewing and responding •  consider their own and others’ points 
of view, apply prior knowledge to new 
situations, challenge assumptions and justify 
their own interpretations

4 Mathematics Working mathematically •  students recognise and investigate the use 
of mathematics in real situations

5 Mathematics Working mathematically •  develop simple mathematical models for 
real situations 
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LEARNING PROCESS
1. Introduce students to the activity with a quick 

discussion about the concept of inflation, thinking 
about how prices of goods and services change over 
time. Ask students to think of particular things they 
have noticed becoming more expensive.

2. Ask students to work in pairs or small groups to 
choose a common product, or a type of product that 
has been developed over time (e.g. music players: 
iPod, Walkman, tape player, gramophone).

3. Students will need to compare and contrast the 
prices of their chosen product from different periods. 
This task will work best with products that are widely 
advertised, such as a newspaper, a mode of transport 
(car, horse-and-cart), houses, a basic food item or an 
item of clothing. Choose several time periods to focus 
on, such as particular decades, from over the last  
150 years.

4. Ask the groups to find an example of their product, 
and the selling price, in the advertisements from each 
period chosen.

5. Using an online historical currency converter,  
students will calculate what the selling price of the 
product from each particular period would be worth  
in today’s money.

6. Ask students to compare their product with other 
goods and services from that time. Was it a luxury 
item or a common item? Have any products once 
considered luxuries now become commonplace? 
What factors could have caused this?

7. Ask students if they were surprised by their findings. 
What sorts of items have changed the most in value? 
What sorts have changed the least?

OPTION FOR EXTENSION 
This activity could be extended over a longer period by 
doing a real-time analysis of price changes for a common 
product (e.g. petrol, milk). Students could track the 
changes and display them on a graph to identify patterns, 
and think about how prices might have been affected by 
external factors such as international trade.

ASSESSMENT SUGGESTIONS
Students can be informally assessed on their observations 
and participation in class discussion, and also on their 
ability to work in a pair or small group.
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SHOPPING IN THE FUTURE
Learning	program	10

AIM 
To encourage students to think about history, technology  
and communication by imagining the future of shopping. 

DURATION
One hour

RESOURCES
•	  background information on current and future trends in  

shopping practices (e.g. The Future of Shopping:  
http://portfolio.com/views/future-of-shopping)

•	  ’til you drop: Shopping – a Melbourne history online 
image gallery: 

 www.slv.vic.gov.au/goto/tilyoudrop

CURRICULUM OUTCOMES (VELS LEVELS 3, 4 & 5)
This activity can assist students to reach key points  
towards obtaining the following levels in VELS:

Mark Strizic, Publicity photograph for Tessa Furniture, c. 1971

LEVEL DOMAIN DIMENSION KEY CONNECTIONS

3 Humanities Humanities knowledge and 
understanding

•  describe how aspects of places in their local 
ar ea have changed over time

4 History Historical knowledge and 
understanding

•  compare aspects of different cultures and 
countries, in both the past and present, and 
ask questions about their own society

5 History Historical knowledge and 
understanding

•  analyse change and continuity over time and 
compare key aspects of past and present 
societies; for example, aspects of daily life

3 English Speaking and listening •  vary their speaking and listening for a small 
range of contexts, purposes and audiences

4 English Speaking and listening •  plan, rehearse and make presentations for 
different purposes, sustain a point of view 
and provide succinct accounts of personal 
experiences or events

5 English Speaking and listening •  use a variety of multimodal texts to support 
individual presentations in which they inform 
or persuade an audience

4 Communication Presenting •  summarise and organise ideas and 
information, logically and clearly in a range 
of presentations

5 Communication Presenting •  use a range of presentation forms to meet 
the needs of the context, purpose and 
audience
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LEARNING PROCESS
1. Introduce students to the activity with a brief 

discussion about the history of shopping, both locally 
and around the world.

2. Ask students to list some key changes in shopping 
practices over time (e.g. cash registers, barcoding, 
shopping malls), and how these may have affected 
the customer’s experience. You may wish to use 
pictures from the ’til you drop online image gallery to 
illustrate these changes.

3. Working in small groups, students will brainstorm what 
they think the activity of shopping could be like in the 
future. Will people still have to visit shops to get the 
products they need? Will e-tailing replace retailing?

4. Get one spokesperson from each group to share their 
ideas with the rest of the class, and pool all ideas 
together on the board.

5. Have students return to their groups (or create new 
groups if you want to mix up ideas) to develop a 
scenario about shopping in the future. Ask students to 
imagine that the year is 2060. 

6. Their task is to create a presentation about what 
everyday shopping would be like in 2060, that could 
be sent back in time to the year 2010. Students will 
need to consider factors such as product choice, 
packaging, delivery and price and include these in 
their presentation.

7. Have each group present their futuristic scenario to 
the class to see what the future of shopping could  
be like.

OPTION FOR EXTENSION
This task could be incorporated into a broader unit on 
technology, or possibly a time capsule activity where 
students’ ideas are recorded and stored for the students 
of 2060 to see.

ASSESSMENT SUGGESTIONS
Students can be informally assessed on their 
observations and participation in class discussion.  
The presentations could be peer-assessed. A reflection/
self-assessment task could be a good way to conclude 
the activity.
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RESOURCES
This section contains the worksheets and other student 
resources you will need for each of the learning programs 
in this kit. It also contains a list of useful books and 
websites that can be used as additional research aids for 
students, to complement those listed within each learning 
program.

‘553’ Forenoon Frock in Bolero Style of Blue and Plaid Taffeta, pencil and 
watercolour on vellum, from Manton’s Portfolio of Fashion Designs, 1929
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PRODUCT MARKETING STRATEGY 
Student worksheet

Product	

Product name and type

Description and/or purpose of 
product

Approximate retail value of 
product

Marketing	strategy

Target audience

Key words for target demographic

Marketing techniques (mode of 
advertising used)
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OCCUPATION SALARIES AND TAX RATES
Teacher	resource

SALARIES BY OCCUPATION
Occupation Average	salary	per	annum	

(before	tax)

Kitchen Hand $38,000
Data Entry Operator $40,000
Airline Attendant $45,000
Customer Service Officer $45,000
Cleaner $46,000
Landscape Gardener $48,000
IT Helpdesk $50,000
Childcare Worker $50,000
Sales Assistant $50,000
Chef $53,000
Legal Secretary $55,000
Social Worker $55,000
Event Management $60,000
Nurse $64,000
Teacher $65,000
Plumber $65,000
Midwife $70,000
Human Resources Consultant $75,000
Real Estate Agent $80,000
Accountant $82,000
IT Project Manager $90,000
Advertising Account Manager $90,000
Architect $92,000
Environmental Engineer $110,000
Surveyor $113,000
Bank Manager $115,000
Solicitor $115,000
Engineering Project Manager $120,000
Mining Operator $137,000
Medical Specialist $165,000

Sources: Robert Walters Salary Survey 2009 (www.robertwalters.com.au), My Career Salary Centre (http://content.mycareer.com.au/salary-centre/)  

TAX RATES 2009–10
Taxable	income Tax	on	this	income

$1–$6000 Nil

$6001–$35,000 15c for each $1 over $6000

$35,001–$80,000 $4350 plus 30c for each $1 over $35,000

$80,001–$180,000 $17,850 plus 38c for each $1 over $80,000

$180,001 and over $55,850 plus 45c for each $1 over $180,000

Source: Australian Taxation Office 2009 (www.ato.gov.au)
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SAMPLE LIVING EXPENSES
Teacher	resource

Expense Minimum	per	month Maximum	per	month

Rent/mortgage $215.00 $4000.00

Council rates $0.00 (if renting) $210.00

Power and heating $30.00 $120.00

Mobile phone $10.00 $300.00

Internet services $40.00 $100.00

School fees $0.00 (if no children) $2,000.00

Motor vehicle/transport $100.00 (for public transport) $900.00

Insurance $15.00 $900.00



 39‘til you drop education resource – © State Library of Victoria 2010

OTHER RESOURCES
In addition to the resources listed in each learning program, the following books and websites may provide useful 
background information for students and teachers that relate to the key themes covered in this education resource. 

FOR STUDENTS
WEBSITES
The ’til you drop: Shopping – a Melbourne history web pages include information about the exhibition as well as an 
image gallery: 
www.slv.vic.gov.au/goto/tilyoudrop

The ergo website, produced by the State Library of Victoria, contains information about early Melbourne history and 
pioneers such as John Pascoe Fawker:
www.slv.vic.gov.au/ergo

The Australian Government Culture Portal has information about Australian history and identity:  
www.cultureandrecreation.gov.au

Melbourne Museum’s education resources for the The Melbourne Story exhibition include information sheets on 
John Pascoe Fawkner and early Melbourne businesses:  
www.museumvictoria.com.au/melbournemuseum/whatson/current-exhibitions/melbournestory/education-resources 

BOOKS
Mason, P., 2008. How Big Is Your Shopping Footprint? South Yarra: Macmillan Education Australia Pty Ltd

Whitty, H., 2002. Shopping (The Eco Series). South Yarra: Macmillan Education Australia Pty Ltd

FOR TEACHERS
WEBSITES
Making Cents, a partnership between Citigroup Australia and the YWCA NSW, provides teacher resources for financial 
understanding, competence, enterprise and responsibility:  
www.financefirst.net.au

Consumer Affairs Victoria has fact sheets and resource information about budgeting, environmental effects of 
consumption, and advertising in a Teacher Resources section at:  
www.consumer.vic.gov.au

CERES Sustainability Hub includes useful links to websites about sustainability education:  
http://sustainability.ceres.org.au/files/sei_links.htm

There are a number of websites from which you can access digitised versions of Australian newspapers. These can 
be used to find examples of advertisements. Victorian titles include The Argus, The Age and The Herald Sun.

National Library of Australia – Historic Australian Newspapers, 1803 to 1954: 
http://newspapers.nla.gov.au/ndp/del/home

Google News Archive – The Age from 1854 to 1989:
http://news.google.com/archivesearch

State Library of Victoria – Free for registered Library users through Newsbank (from 1999) and Press Display  
(most recent 2 months available): 
http://getit.slv.vic.gov.au/sfxlcl3/az

BOOKS
Gardiner, C. and Sheppard, J., 1989. Consuming Passion: the Rise of Retail Culture. London: Unwin Hyman Limited

Markham, J. E., 1998. The Future of Shopping: Traditional patterns and net effects. London: Macmillan Press Ltd 

Pooler, J., 2003. Why We Shop: Emotional rewards and retail strategies. Connecticut: Praeger Publishers

Timothy, D. J., 2005. Shopping Tourism, Retailing and Leisure. Clevedon: Channel View Publications

ARTICLE
Rawding, C., 2009. ‘Towards teaching geographies of consumption,’ Geography, 94(2), pp 126–132
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EXHIBITION PARTNERS 


